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INTRODUCTION &
OBJECTIVES
The Choosing Wisely Australia program promotes frank
conversations between patients and clinicians and
empowers patients to ask questions about tests,
treatments and procedures.
Through our Consumer Awareness Project, Northern
Health set out to promote awareness of Choosing Wisely
and determine whether the use of NPS MedicineWise ‘5
Questions’ improved consumer confidence to ask their
health provider questions about their healthcare.

MATERIALS & METHOD
• Patients were surveyed pre and post appointment in the waiting area of Orthopaedic and Antenatal outpatient clinics
during the months of January and February 2019. Both clinics include a multi-disciplinary team.

• Consumers were provided with a copy of the ‘5 Questions’ brochure during the pre-appointment interview. Where
possible, after their appointment, the same patients (identified by a red sticker) were interviewed about the
effectiveness of the brochure. Interviews were conducted by volunteers and the Project Team using paper-based
surveys and/or on iPads.
• Also, brochures were sent out to consumers via mail before their appointments.
• Interpreters were available and relatives and friends helped with translations where necessary.
• Interview questions gauged whether consumers felt confident in asking questions of health professionals and about
the value of the NPS MedicineWise ‘5 Questions’ resource.
• Consumer demographics were collected, including age group, gender and whether an interpreter was required.
• Wall displays containing the NPS Medicinewise 5 Questions in English and 12 other languages were made available in
the waiting room for each clinic.

Did the 5 Questions brochure help you feel more
confident to ask your doctor or other health
professional questions about any test, treatment or
procedure?

RESULTS
• 242 people were surveyed; Antenatal (138) and
Orthopaedic (104): 86% of respondents were
patients and the remainder were family, friend or
Medical Treatment Decision Maker for the patient.
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• The pre-appointment questions identified that
majority of patients already felt confident to ask
their health care professional questions (93%).
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• 90% of patients in Antenatal clinic reported the
brochure made them feel more confident to ask
questions. Whilst only 66% felt this way from
Orthopaedic clinic.
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• Patient demographics captured an equal percentage
of men (49%) and female (51%) in orthopaedic clinic
and captured all appropriate age groups.
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RESULTS continued
• Only 11% had seen the ‘5 Questions’ brochure before the survey, indicating
the method of sending brochure with appointment letters via mail was not helpful.

Doctor's visit

• Several reasons were identified as to why the resource did not help, with no predominant reason.
• 69% (from both clinics) reported that the brochure would help them in future appointments.
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69%

68%

Orthopaedic clinic
24%

Antenatal clinic

22%
8%

Yes

No

9%

Unsure

In the mail with
appointment
letter

At my last
appointment

CONCLUSION
• The NPS MedicineWise ‘5 Questions’ is a helpful resource for consumers to improve their confidence level to
ask their health provider questions. Patients from both clinics responded similarly when asked whether the
resource would be helpful for future appointments.
• Responses varied between clinics when asked if the resource boosted confidence level.
• It was noted by several consumers that the brochure would have been of more use during the first
appointment. Many of the patients interviewed were attending follow-up appointments.
• Also, the brochure may be more helpful in some clinics more than others depending on services and patient
populations. This could be explored further in a subsequent project.
• There were limitations and variables in this project to note.
Limitation: while the ‘5 Questions’ brochures were sent out via mail to patients whose appointments were
scheduled on the days surveys were conducted, it is unclear how many appointments were rescheduled. It
is likely consumers who did not receive the brochure attended clinic on survey days due to rescheduling.
Limitation: patient responses may have been subject to bias as patients may have felt the need to answer
questions to please the surveyors due to affiliation with Northern Health.

Variable: the interviewing style and wording of questions varied between surveyors including project team
and volunteers. This could have influenced answers from consumers.

